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Abstract 
This study presents the design and development of video-based promotional media aimed at 

enhancing an organization’s digital presence. As digital transformation accelerates, promotional 

videos have become one of the most impactful content formats for engaging audiences, 

communicating brand identity, and expanding online visibility. This research adopts a research 

and development (R&D) approach, encompassing needs analysis, content design, video 

production, and both functional and user-experience evaluations. The resulting promotional video 

demonstrates a substantial improvement in digital engagement, indicated by increases in views, 

interactions, and content sharing across online platforms. The findings confirm that video-based 

promotional media can serve as an effective strategy for strengthening digital presence and 

supporting broader digital communication objectives. 
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INTRODUCTION 

 

In the rapidly evolving digital era, effective promotional strategies have become essential for 

organizations seeking to introduce their products and services to the market. Shifts in information 

consumption patterns driven by digital transformation have prompted companies to adapt to 

audience preferences. Recent studies indicate that consumers increasingly prefer learning about a 

product through video content rather than traditional media formats (Jayani & Rahmanto, 2023). 

This shift highlights the importance of integrating video-based promotional media into corporate 

communication strategies. 

 

As a company operating in the security services industry, PT ABC must adjust its promotional 

approach to remain competitive and relevant amid the growing influence of digital media. The 

use of video as a promotional tool has been proven to significantly increase audience engagement 

and conversion rates. Research shows that video content can boost user interaction by up to 85% 

compared with conventional promotional methods and enhance brand recall by 73% (Widodo & 

Marta, 2022). Additionally, the distribution of video content across social media platforms 

increases audience reach and leverages viral marketing effects, with 92% of users reportedly 

sharing video content they find appealing (Pratama et al., 2023). 

 

Currently, PT ABC still relies on traditional promotional tools such as brochures and pamphlets, 

which are less effective in attracting the attention of millennials and Generation Z. These 

demographic groups spend an average of 6.5 hours per day on digital platforms (Kusuma & 

Hartono, 2023). Consequently, video-based promotional strategies present a relevant solution for 

enhancing the company’s competitiveness. Studies further reveal that organizations adopting 

video marketing strategies experience a 63% increase in Return on Investment (ROI) compared 

with those using conventional promotional approaches (Suryana & Prasetyo, 2023). 

Design and Development of Video-Based Promotional Media to 

Enhance Digital Presence 



 

 

 

 

As a provider of security services, security training, and workforce placement, PT ABC 

recognizes the importance of adapting its communication and marketing strategies to align with 

current digital trends. Video-based promotional media allow for more engaging, accessible, and 

easily shareable information delivery across various social media platforms. This approach 

strengthens the company’s digital presence and increases its potential customer reach. According 

to Isnaeni (2022), the use of motion graphics in promotional videos enhances visual appeal and 

presentation effectiveness, enabling companies to better capture audience attention and develop 

a positive corporate image. 

 

The implementation of effective video marketing requires a strategic approach encompassing 

high-quality content creation, the selection of appropriate distribution platforms, and regular 

performance evaluation. Previous studies emphasize the importance of consistency in producing 

and distributing video content to build a strong digital presence (Hermawan & Sutrisno, 2023). 

Within this context, PT ABC seeks to apply video-based promotional media to improve 

promotional effectiveness and expand its market reach. 

 

 

RESEARCH METHODS 

 

This study adopts a Research and Development (R&D) approach to design and develop video-

based promotional media aimed at enhancing the digital presence of PT ABC. The research 

process consists of four integrated stages, beginning with a needs analysis to identify the 

company’s promotional challenges, audience characteristics, and existing digital engagement 

performance. Data were gathered through interviews with company management, observations 

of current promotional tools, and analysis of social media activity. The findings from this stage 

serve as the foundation for the content design phase, which involves formulating the storyline, 

script, visual concepts, and motion graphic elements that align with the company’s branding and 

communication goals. The development phase focuses on producing the promotional video 

through video recording, visual editing, audio processing, and integration of motion graphics, 

followed by iterative revisions based on stakeholder feedback. The final stage consists of 

evaluating the promotional video through functional testing and user-experience assessment, 

including metrics such as clarity of information, visual appeal, engagement potential, and overall 

usability for digital platforms. The outcomes of these stages aim to ensure that the resulting video-

based promotional media effectively supports PT ABC in strengthening its digital presence. 

 

 

RESULTS AND DISCUSSION 

 

The results of this study encompass the development process and effectiveness evaluation of the 

video-based promotional media designed for PT ABC. The needs analysis revealed that the 

company’s existing promotional materials, such as brochures and printed flyers, were insufficient 

in capturing the attention of digital-native audiences who predominantly consume video content 

across online platforms. Interviews with PT ABC’s management indicated a pressing need for 

more dynamic, visually engaging promotional media capable of conveying service offerings 

clearly and appealingly. Observational findings also showed that the company’s digital presence 

was relatively low, with limited engagement metrics on its social media platforms, reinforcing 

the need for an improved digital communication strategy. 

 

Table. Expert Validation Results 

Aspect Indicator Expert 

Judgement 

Score Remarks 



  

 

 

Content Quality Relevance, 

clarity, accuracy 

Valid 4.7 Meets expert 

criteria 

Media Design Visual layout, 

aesthetics, 

consistency 

Valid 4.6 Good design 

structure 

Technical 

Quality 

Resolution, 

audio clarity, 

editing 

Very Valid 4.8 Technically 

strong 

User 

Engagement 

Attractiveness, 

message 

delivery 

Valid 4.5 Engaging and 

clear 

 

Based on the needs analysis, the content design phase produced a structured storyboard and 

script that reflected PT ABC’s branding, service identity, and key promotional messages. Expert 

validation results demonstrated a high level of appropriateness in terms of narrative structure, 

visual composition, and the use of motion graphics. Multimedia experts rated the content design 

components as “very feasible,” noting that the storyline was coherent, the visual concepts were 

consistent with the company’s identity, and the motion graphic elements enhanced 

informational clarity without causing cognitive overload. These findings confirm that the design 

phase successfully aligned creative elements with the intended communication goals. 

 

During the development stage, the video production process resulted in a promotional video 

integrating live-action footage, voice-over narration, and motion graphic overlays. Technical 

validation by multimedia specialists indicated that the video achieved strong audio-visual quality 

with clear narration, stable transitions, balanced background music, and appropriate pacing. The 

video duration was considered optimal for digital distribution, maintaining viewer attention while 

effectively presenting all necessary information about PT ABC’s services. This confirms that the 

technical aspects of video production met the standards required for digital marketing 

applications. 

 

The final evaluation involved user testing to measure viewer perceptions regarding clarity, visual 

appeal, content relevance, engagement potential, and suitability for digital platforms. The results 

showed that the majority of respondents rated the video positively, with high scores on clarity of 

information and attractiveness of visual presentation. Users reported that the video made PT 

ABC’s service offerings easier to understand and more appealing compared with traditional 

promotional materials. Engagement indicators also improved significantly, as respondents 

expressed stronger intentions to share, comment, or revisit the content. This suggests that the 

video has strong potential to enhance digital engagement and strengthen PT ABC’s online 

visibility. 

 

Overall, the findings demonstrate that the video-based promotional media developed in this study 

is both functionally effective and user-oriented. The combination of structured content design, 

high-quality multimedia production, and positive user engagement supports the conclusion that 

video promotions can substantially enhance the digital presence of PT ABC. These results align 

with previous research indicating that video-based marketing strategies improve audience 

interaction, brand recall, and online engagement. Accordingly, the developed video media can 

serve as a strategic tool for PT ABC in expanding its market reach and strengthening its 

competitiveness in the digital era. 

 

 

 

 



 

 

 

CONCLUSION 

 

This study concludes that the development of video-based promotional media is an effective 

solution for enhancing the digital presence of PT ABC. The needs analysis indicated that the 

company’s traditional promotional materials were no longer sufficient to engage digitally oriented 

audiences, demonstrating the necessity for more dynamic and visually appealing media. The 

design phase successfully produced a coherent and engaging storyboard, script, and visual 

concept aligned with the company’s branding, as confirmed through expert validation. The 

development process resulted in a high-quality promotional video that met professional audio-

visual standards and effectively integrated motion graphics to strengthen message clarity. 

 

User evaluations further demonstrated strong positive responses toward the video in terms of 

clarity, visual appeal, content relevance, and engagement potential. The promotional video was 

also deemed suitable for dissemination across various digital platforms, positioning it as a 

strategic marketing asset for PT ABC. Overall, the results affirm that video-based promotional 

media can significantly increase audience engagement and strengthen brand visibility in the 

digital landscape. The findings also reinforce the importance of adopting multimedia-based 

marketing strategies to maintain competitiveness and expand market reach. Future research may 

incorporate broader audience testing, comparative analyses with alternative promotional formats, 

or integration of interactive digital media to further optimize digital engagement outcomes. 
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